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Table 1 Homeshopping by Channel: Value 2007-2012
Ps million. retail value rsp excl sales tax

2007 2008 2009 2010 2011 2012
Beauty and Personal Care - - - = A
Apparel - - -
Consumer Electronics -

and Video Games Hardware
Consumer Healthcare - - - - -
Consumer Appliances 42.7 45.0 40.4 42.4 48.4 5286
Home Care 1.8 1.7 1.7 1.7 1.7 1.7
Home Improvement and - - - - - 0.0
Gardening

Furniture and Homewares 0.0
Media Products - & - 2 a
Food and Drink - - = - .
Toys and Games - - - - - -
Other Homeshopping 105.3 115.0 134.2 141.0 149.3 161.0
Homeshopping 149.8 161.7 176.3 185.1 199.4 2153

Source:
trade nterviews, trade sources

Eurcmionitor Intermnational from official statistics, trade associations, trade press. company research,

A& @ Euromonitor International
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Table 2

% current value growth. retail value rsp excl sples tax

Homeshopping by Channel: % Value Growth 2007-2012

201112 2007-12 CAGR 200712 Total
Beauty and Personal Care - -
Apparel - - -
Consumer Electronics and Video Games - -

Hardware
Consumer Healthcare - - -
Consumer Appliances B8 4.3 23.3
Home Care 2.0 -0.8 -4.0
Home Improvement and Gardening = = =
Furniture and Homewares - -
Media Products - - -
Food and Drink -
Toys and Games - - -
Other Homeshopping T.8 8.9 52.9
Homeshopping 8.0 7.5 43.8
Source. Euremeonitor Intemational from official statistics, trade associations, trade press, company research,
trade interviews, trade sources
A= Euromonitor International
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Table 1 internet Retailing by Channel: Value 2007-2012
Ps million, retail value rsp excl sales tax
2007 2008 2009 2010 2011 2012
Eeauty and Personal Cara 89.3 107.5 116.7 1306 1476 163.9
Apparel 25923 27306 29237 3,138.3 3,391.7 37875
Consumer Electronics 322 38.4 512 574 67.2 75.0
and Video Games Hardware
Consumer Heallhcare £ : - 5 3
Consumer Appliances 521.2 663.1 626.5 750.8 8121 9958
Home Care 1.8 18 1.8 1.8 20 20
Home Improvement and 277 287 29.3 302 31.2 324
Gardening
Furfiture and Homewaras 49.7 54.7 60,9 B4 Fian] g0
Media Products 807.3 879.9 9609 1,.037.7 11415 12328
Food and Drink 733 786 70.7 73.8 778 825
Toys and Games 10.7 115 11.1 11.8 12.8 13.8
Other Internet Retailing 4,993.5 54061 5748.2 B,095.6 66759 744386
Internet Retailing 92091 10,0008 10,600.9 11,396.0 12,5356 139145
Source:  Euromonifor Intemnational from official statistics, trade associations, irade press, company research,
trade interviews, trade sources
A= : Euromonitor International
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Table 2 Internet Retailing by Channel: % Value Growth 2007-2012
% current value growth, retall value rsp excl sales tax

201112 2007-12 CAGR 200712 Total

Beauty and Personal Care 111 10.5 65.0
Apparel 11.7 7.4 46.1
Consumer Electranics and Video Games 11.7 18.4 132.7
Hardware

Caonsumer Healthcare - - -
Consumer Appliances 9.2 13.8 91.1
Home Care 28 2.3 12.

Home Improvement and Gardening 39 3.2 17.0
Furpiture and Homewares 12.0 11.3 71.2
Media Products 8.0 8.8 b2.q
Food and Crink 8.0 2.4 126
Toys and Games B4 5.2 28.7

AtZ : Euromonitor International
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Table 3 Homeshopping Forecasts by Channel: Value 2012-2017

Ps million, retail value rsp excl sales tax

2012 2013 2014 2015

Beauty and Personal Care - - -
Apparel - - -
Consumer Electronics . -

and Video Games Hardware
Consumer Healthcare . . - .
Consumer Appliances 52.6 &7.2 62.6 68.8
Home Care 1.T 16 14 1.2
Home Improvement and 0.0 0.0 0.0 0.0

Gardening
Furniture and Homawares 0.0 0.0 0.0 0.0
Media Products - - - -
Food and Drink
Toys and Games - - - -
Other Homeshopping 161.0 165.1 167.5 169.1
Homeshopping 2153 2239 2316 2392

Source:  Eurcmonitor International from trade associations, trade press, company research, trade interviews,
Irade SOUrces

2016 2017
76.0 59.0
1.2 1.1
0.0 0.0
0.0 0.a
169.2 193.2
2464 253.3

A& : Euromonitor International
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Table 5 Internet Retailing Forecasts by Channel; Value 2012-2017

Ps million, retail value rsp excl sales tax

2012 2013 2014 2015 2016 2017
Beauty and Personal Care 163.9 1741 1846 1939 203.6 213.7
Apparel 37875 4 0536 4,3335 4 6268 4,939 .8 5274.0
Consumer Electronics 75.0 824 BB.O 961 101.9 108.2
and Video Games Hardware
Consumer Healthcare - 0.0 0.0 0.0 0.0 0.0
Consumer Appliances 985.8 1.092.1 1,.203.9 1.333.0 1482.8 1.159.0
Home Care 2.0 2.0 20 1.9 1.9 1.8
Home Improvement and 32.4 32.4 3286 329 33.2 336
Gardening
Furniture and Homewaras B5.0 216 287 106.7 731 50.1
Media Products 12328 12735 1.311.7 1,348.5 1,3822 1.414.0
Food and Drink B2.S 84.4 BE6.5 88.9 81.6 94.6
Toys and Games 13.8 14.3 14.8 15.2 18.5 15.8
Other Internet Retailing 74436 T7.682.0 7.882.2 B.,065.4 B.267.6 89253
Internet Retailing 13,9145 14,582 .4 15,238.6 15,9091 16,593.2 17,2901
Source: Euromonitor International from trade associations, trade press, company research, trade interviews,
trade sources
A+Z @ Euromonitor International
< Z5YH QUL AT MZEE (2012-2017)
Table & Internet Retailing Forecasts by Channel: % Value Growth 2012-2017
% current value growth, retail value rsp excl sales tax
201217 CAGR 201217 TOTAL
Beauty and Personal Care 5.5 30.4
Apparel 6.8 392
Consumer Electronics and Video Games Hardware 7.6 441
Consumer Healthcare - -
Consumer Appliances 3.1 16.4
Home Care -2.5 -11.8
Home Improvement and Gardening 0.7 3.8
Furniture and Homewares -10.0 -41.0
Media Products 28 14.7
Food and Drink 2.8 14.7
Toys and Games 2.7 14.2
Other Internet Retailing 3.7 199
Intermet Retailing 4.4 24.3
Sourca: Euramaonitor International from trade associations, trade press. company research, trade interviews,

trade sources

A& : Euromonitor International
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Goopraphics:

Pesychographics:
T T
Technographics:

AtZ A Market Research Study by Bolanos, Capal, Dela Cruz (2011)
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Awareness and Purchase Usage Level of
Philippine Online Group Buying Website

. Top websites are:
MO 1. Ensogo

o 2. CashCashPinoy
= 3. Deal Grocer

4. Metro Deals

T
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3. E0I8 F2JI¥ T%
® TV F4%

(12819 W 8 549 7922+ Winner TV Shopping, EZ Shop TV,

0]o.

Home Shopping Network”} 1+

O (Winnter TV Shopping Corporation) 2 33%, HE, 3AFS
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E-Commerce PH summary

ltems purchase past 12months amang those
who made online purchase past 12months

1. Hotel Accommodation 45.73%
2. Air Tickets 38.4%

3. Clothes 14%

4. Movie Tickets 11%

5. Cosmetic products 10%

6. Computer Software 9%

7. Vehicles 9%

B. Fashion Accessories 5%

9. Books 4%

10. Mobile Phones 3%

11. Shoes 3%

12. Toys 2%

13. Movies DVD/VCD 2%

14. Computer Peripherals 1%
15, Household Items 1%

16. Music CDs 1%

17. Real Estate 1%

A2 Za|E A2 E(DCOM)
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V.

TN 32

1. Home Shopping Network (TV =4&%E)
4 = HOME SHOPPING NETWORK (HSN) - SHOP TV
MElAE 2003
ETE H| =74
g 25H
=4 O| X| www.hsn.ph
= FHFES MHEE ¥ FUEE
SR PN VSR Mr. Ismail Zaini / General Manager
MIIH S /2 A (632) 817-7000 / 854-7601
ol & iz@hsn.ph / lisaroque@hsn.ph
st=ate| Hell Ade(E=) | s
F2 TeI/TAES | &7

,20,

[ FJ3AR} - 2 S371% AFE st o, A9 Aol W&
o) Foks Y, 47] TRIYS YT YS
2. Home Shopping Network (TV Z48)
4 = WINNER TV SHOPPING CORPORATION
MElAE 2002.12
ETE Hl = 7H
ol 30 of &t
= O| X| WWW.WHVSC.com
FLe FIFES & olg AZHE
Bl X /= 9 Mr. Joseph Tamayo / Marketing Manager
MeH S /2 A (632) 361-5555 / 359-0504
ol o & inquiry @wtvsc.com
st=atol Hef dE(E=) | ’is
F TUI/TUES CH ot
(1 FAE - ok 95 7<), 39 8ES(NBN4) =213 g
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3. ENSOGO (2IEit £75)
A = ENSOGO PHILIPPINES
MEdHE 2009
fEF2 H| = 7H
=l 30
= O| X| WWW.eNnsogo.com.ph
L FFE=S AlgE, MAP7], ofd, 0|3, MEEE 8 MES
SHEEXIY /A 2 Ms. Mia Clarissa Santos / Leads Generation Executive
HMEH S/ A (632) 555-6868 / 869-8496
ol & miaclarissa.s@ensogo.com.ph
st=afe| Heff d(ES) | s st= =ZzlolH FF .
Fe eI/ Es | 5=, &=, ot S ciekel
4. LAZADA (2IE{t 4)
A LAZADA PHILIPPINES
AMEdHT 2012
&7 H| S 7H
Ug2l3 25
=1 0| X| www.lazada.com.ph
FLe FEES i S =10 | PN =T IS PN ) s A =T e | = N
SHEEAL Y /A 2| Mr. Steffen WuIff Petersen / Country Manager
MelH S/ A (632) 795-8900 or 623-6229 / 795-8909
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