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Table 8: Turnover of the UK Telecommunications Industry
(Ebn), Years Ending March 2001-2005

2001 2002 2003 2004 2005 <€2006

Turnover (£bn) 4367 4550 4893 50.85 53.21 54.67
% change year-on-year - 4.2 7.5 3.9 4.6 2.7

e — Key Note estimates

Source: Annual and Quarterly Turnover Inquiries, National Statistics
© Crown copyright material is reproduced with the permission of the
Controller of HMSO (and the Queen’s Printer for Scotland)/Key Note
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Table 12: Comparative Growth in the UK Telecommunications
End-User Market by Sector (%), Between Years Ending
March 2001 and 2005

Cellular or maobile services

Fixed-line services
Other end-user services

Total

% Growth 2001-2005

Source: Office of Communications (Ofcom)/Key Note

84.0
-20.0
41.8

19.7
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Table 16: The UK Cellular or Mobile Services Sector by Volume
(million call minutes, million messages and
million subscribers), Years Ending March 2001-2005

2001
Retail minutes
(million minutes) 38,206
Text and picture
messages (millions)? 8,041
Subscribers
(million year end)#
Post-paid 12.8
Pre-pay 30.7
Total Subscribers 43.5

t — excluding data for Virgin Mobile

2002

46,292

13,201

143
32.0
46.3

2003

53,827

18,410

15.9
33.8
49.7

Source: Office of Communications (Ofcom)/Key Note

12004

60,489

22,359

17.4
37.2
54.6

I — including estimates for Three, whose figures are not collected by Ofcom

12005

66,774

28,407

20.0
40.2
60.1
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Table 17: Shares of the UK Cellular Market by Value and
Volume (%), Year Ending March 2005

Calls and Fixed Total

Charges Messaging Revenue TfSubscribers

(%) (%) (%) (%)

Vodafone 29.3 25.1 28.6 22.6

Orange 23.3 25.4 23.7 23.8

02 22.6 28.6 23.7 23.9

T-Mobile 17.9 14.3 17.3 24.6

Three 6.8 6.6 6.8 5.0
— (of which

Virgin Mobile)* - - 3.6 8.9

Total 100.0 100.0 100.0 100.0

| — at year end.

t — the largest Virtual Network operator, whose figures are included in those for
T-Mobile

Note: totals may not sum due to rounding by source.

Source: Office of Communications (Ofcom)/Key Note
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