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(E1) AEY HEY AHAFE 4%

TS 9% [ 99E | 99 | 9%E | 99 | 9%e

ZAA 29,711 205 36,294 209 45,382 233
TERE 3,883 3.9 4,505 8.2 4,942 -13
(B 312 16.8 352 20.8 439 194
A3 A=} 18,057 253 22,707 24 25493 259
A7 6,319 194 7,783 25 13,094 30.3
=714 1,139 - 1,253 - 1,412 23.8

A5 WEY 5717 (General Statistics Office of Vietnam)
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0 AeE RENE @) QASe] BAAY Yoo B AFSC) SAE 7
AL gusia gou), AulanENE oAl 4 /14T 29 et

T2 @AAGA A W& Hae-AE A S
Alo.

- AeEFEdAME AAGA Y] Aol 78% YAFATE 2%E eSS
M2 BRL 9127} 73%, ARA LA} 27% S A 9L

(E2) Zxio|= 22 six| ¥ 224 H[F(2006)
e %94%741 _ _ &7 _ AN
N H]5(%) N H15(%)
Aeg 81 2 289 78 370
AR 2 187 73 69 27 256
Ul 81 33 161 67 242
245 DA Zlixfo]= ¥ 3| (Philippine Franchise Association, 2006)

(3) 42E 20 #2 X H52%(2005)
(2]« e )
7% CRE A =9 | 5929
Jollibee Foods Corp. and Subsidiaries 47 288.38
HAGA Chowking Food Corp. 150 98.00
Goldilocks Bakeshop, Inc 259 56.86
McDonald's(Golden Arches Development Corp.) 83 16943
Q)= AA | Yellow Cab Pizza(Yellow Cab Food Corp.) 1,673 7.40
Mister Donut(Food Fest Inc.) 3,793 248

kg 2l Zxto]= 3| (Philippine Franchise Association, 2006), 2] Top 7000
714(Top 7000 Corporations in the Philippines, 2006-2007)
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o 2y, A Za:Mzlo]l= AA 45070 = 390702 AAZ} Taljol= A
SGAIQ! “Business Opportunity <502 o] Zalizjo|= 7|1Es TEA71A
FlaL Qe A7t Bol AEZ o= 9|57 maliajolzd Uy
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5o Ne 2AE=0] 219 o] £33} /olusRols ke =9
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© 2008'd Indonesia Franchise Magazineol| X A4, Zalxfo]|= AJ2El 7198H
7RIS IAleRs 7HA] ARE vReE AAS QAxYAo}

TOP10 ZHzfo|='9] gipgo] ns, HIZU2d]a) 2e AHl2 Fofql.

A9,

(E4) 2008H T QT L AJO} TOP10 Z#k}0|=

F9 | ZaAe=s A A% | 39
1 Action Coach Business Coaching 8428 | Australia
2 Shop & Drive | Automotive Spare parts (ASTRA) | 7223 | Indonesia
3 Odiva VCD / DVD Rental Place 71.27 | Indonesia
4 Fastrackids Kindergarden School 7097 USA
5 Primagama Tutorial Class 685 | Indonesia
6 Buana Bakery Bread Store 6719 | Indonesia
7 Auto bridal Car Wash Service 60.29 | Indonesia
8 Multiplus Business Support Center 60.03 | Indonesia
9 Venetaa Refill Center for Inkjet 65.00 | Indonesia
10 TX Travel Travel Service 64.63 | Indonesia

A5 )IEUAlo} Zekzto] = v A X (Indonesian Franchise Magazine)
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318 211 107 34

: do]r]o} Zelato]= HI|(MFN : Malaysian Franchise Association)
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- Tri Raharjo, 2008, Indonesia Top 10 Franchise 2008, Indonesia Info
Franchise Magazine.

* Austrade, 2007, Franchising to Indonesia.

AET|A}

—

* "Business franchising to flourish in vietnam", Thanh Nien News(July 1, 2005)

+ "Franchising Fad", Thanh Nien News(January 26, 2008)

* "Buying into the franchising world", Vietham Investment Review(November
28, 2006)

- "Philippines seen becoming Asia’s franchising hub", Inquirer(July 5, 2007)

- "BBQ Chicken to invest RM20m in 42 new outlets", The Edge
Daily(February 25, 2008)

*"9MP To Include Allocation For Franchising Business', Bernama(March 29,
2006)

* “Genesis BBQ to spread wings", New Strait Times(February 23, 2008)

* “Fancy Franchise?", New Strait Times(August 29, 2007)
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Times(January 24, 2008)
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* General Statistics Office of Vietnam.
http:/ /www.gso.gov.vn
+ Australia-Malaysia Business Council.
http:/ /www.ambcwa.org
» Philippine Franchise Association.
http:/ /www.philippinefranchiseassociation.com
* Malaysian Franchise Association.
http:/ /www.mfa.org.my
* Franchise Association of Indonesia.
http:/ /www.indonext.com
* Vietnam Ministry of Trade.
http:/ /wwwl.mot.gov.vn
* Philippines The Department of Trade and Industry.
http://www.dti.gov.ph
* Indonesia Ministry of Trade and Industry.
http:/ /depperindag.tripad.com/eng_2000
* Malaysia Ministry of Entrepreneur and Cooperative Development.
http:/ /mecd.gov.my
* Perbadanan Nasional Berhad.
http:/ /www.pns.com.my
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