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25 A% 25 W9 25 A% 25 W9
iy 1R 3 o]} | A5/d53(Aspirers) | 9TH20%F F3
oy 2419 23] | WEF(Deprived) | 9% £ o]3}

0 F% T4 EAE the ASAZ vls) n8E7, W, 9 2L )
ERdk 59 Sl st 1o mie} 2] ol CkIshA VR,
- ARG A4 DIEGA, A olEY 4F 224, FF A
RUE, HAA TR FIYA - AGAANRE A AP AR F
A, g ARBRAA DR Aol FAES PN .

A% AHegl 2y TV, w3717, WAL, oo,
RHAZ Zol AH)7} 7}_5} ARH FUzL, FHEHE TV, Yxjoly A&
ST &B7} 7Fs g AR AH] o€ E T } | UERdTR2)

Ao BEE Sk sol, vg

kel
FU 2yt LHIAET % AHAP) Bo AHFES B

- o] dyk 109 GDPe}F e HrlE 19979 GDPY AALE Hlws] ®H
o} ge1gt 4= 98 FulE HrprlE X/ Gutk Xe] FElR T X7
e B)E-S vwE] B Qee 485 vl 1318, o] EUE

AAE 2L o) wgh B AFoR pe ASAZY &3 Sejel
AT QIR 2L ofe] ) 2 % 5 U8

(E 2) 1912 GDP(20064)

(<] : US9)
1819 GDP Filg 37P1F 1919 GDP
A= g A= e
784 18,391 3,801 24,084

A& World Economic Outlook Database, 20073 10¥, IMF

2) The "Bird of Gold: The Rise of India’s Consumer Market, 20073 5%, MGI
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2RISR STtk B TS e 20061 9] 5,6007HE o)A
20259 59 83005+E o= 104 o) F7 7;;; ol

o Bjjal AnAAQHL swlog ox: F 20dzF Al Rs. 17740A
201590l & Rs. 34%, 202539 Rs. 70%=2 ¢k 4uj7} & Ao = oat=H,
AH|AF A R 71EoZ FA)Y 1290014 202500 AlA 59 A1Ee
=2 &2pd Flo] A%,

1985 1995 2005(=7) 2015(C) 4h) 2025(C) 4h)

A& : The Rise of India’s Consumer Market, McKinsey&Company
F AaHAEAL 20009 71E ARG

3) The Great Indian Middle Class: Results from the NCAER Market Information Survey of
Households, NCAER
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(1& 2) Sony Bravia LCD TV

40"
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o Sony2] LCD TVAIE A&
SonyAlFa AAIES Hlawd W YAl o], HeAd 3 A8l
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AR A8kl s

0 3291%]9} 40914] AlEe] 7HE Hol F2a Jlom, AT 32014 Aol

Rs. 55000, 40914 AlFe] Rs. 123,00001% “HEIH}= The” &S Hshs,
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- QI OAG e Al e oF %9 FARE 5 195 A
A 9

(18 3) Canon IXUS 75

2} : Canon India $JAFe] E(www.canon.co.in)
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™, 53] TVERER] Bravia®t dAIR IR S dEskaL 3+

(18 4) Sony DAV-IS10

ZFE : Sony India $YAle] E(www.sony.co.in)

o AlF TiE =

0 9L WSZ AR Zukzxog AAs= AFoF 20074 6~98 77 =
=
=

6 LI,
245050 dE=Eo] FwjElo] HAMA Al 29 89008 85%

- TRAI(Telecom Regulatory Authority of India)ell w=
Abg= 2007 8¢ 29 EvEIleT, Ak AN

o] FUE AR} 42 2R Fa 9L,
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o Nokia® 20079 Q= ZHA|E BT oju|x] AFE ZAL|A 490 A4H
o, 2007 d F7+A] Business World7} AAJ8F ZALoA Q1x9] 19 A%
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1. Global-Premiumization
[] 2= O|Me 22 ARl - Z22H =5} saln 128} Higke| Zst
o AMAFOZ V|5 Ea 3
M Eo] ojoR= 22 FZ23F dAto] AstE I Qe

- eBay India®] 7o) £91¢] 19+ iPod, 2917} iPhone, 3%]7} Nokia, 9%17}
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A&, aY A 5 &= BHES] Q177} QEo M= o]ojR|1L

S
.
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- BRI AFFNES PPOE § Fa WAME TouIE 5 HEPY

ol HETHAE 83 )% o9 EGS oA $A = F U=
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- 8A) Cartier, Chanel, Hermes, Hennessy, Louis Vuitton, Moét et Chandon
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2. Emerging YoungSumer(Young+Consumer)
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* Sachet Marketing (trendwatching.com)

* Mass Class (tredwatching.com)

- India Now - A Perspective Vol 4 Issue 3 2007.10.6 "Global Handset hub"

- India Now - A Perspective Vol 4 Issue 4 2007.11.16 "Luxury brands luring
Indians"

- AHAAATFA CEO Information 2007.2.21(AI59R2%)" A1EA1E AAH|A S
N7 B AN

* The Great Indian Middle Class : Results from the NCAER Market
Information Survey of Households, NCAER

- The ’Bird of Gold: The Rise of India’s Consumer Market, 20073 5%, MGI

AZ7[A}

* Business Standard: 2007.8.24 “India second-largest market for Nokia”

- The Financial Express: 2007.11.7 "India to become the luxury retail
destination"

* The Economic Times: 2007.9.21 "Indian luxury market may boom to US$ 30
billion by 2015"

- Busiess Today : 2006.12.30, 2007.8.26

Ajol=

- AY]lto} : www.sony.co.in

- 7l=20Yo} : www.canon.co.in

- glo] : www.lays.com

- P&G Q1Y o} : www.pg-india.com

- 2 www.dabur.com

- glo] & : www.raymondindia.com

- €23 . wwwlilliput-india.com

- &Ell&E . wwweallensolly.com

- oldo] AHae] 7] : pulse.ebay.in/_WOQQsacatZQ2d1
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- =7]o} Qltjo} : www.nokia.co.in

- A7} QYo . www.samsung.com/in

- QIF2EE Y - www.hll.com

- x=7]°} : www.nokia.co.in

- W5 : www.benetton.com

Q% HA=AAE : www.ibeforg

* livemint.com: 2007.8.30 “Mobile phone output in India to be 107 million by
20117

* knowledge.wharton.upenn.edu: 2007.8.23 “How did Nokia succeed in the
Indian mobile market, while its rivals got hung up?”

+ livemint.com: 2007.9.20 "Benetton Group eyes US$ 55 million revenue from

India"
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