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Messe
Frankfurt

International Trade Fair Industry

Michael von Zitzewitz
Chairman of the Board of Management
of Messe Frankfurt Group
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Global Economic Indicators for Trade Fair Business Mr%%skefurt
GDP and world trade growth in %
7,7
4,7
2,7
Middle &

Western Industrial East Eastern -1 Latin World

Europe USA Countries Europe Asia America total trade

2002 [ 2003 [ 2004

Source : Gemeinschaftsdiagnose der Wirtschaftsforschungsinstitute, Apr. 2003

2002 | 2003 . 2004
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Europe - Market of the Future ...

Messe
Frankfurt

EU today:

Austria
Belgium
Denmark
Finland
France
Germany
Great Britain
Greece
Ireland

Italy
Luxemburg
Netherlands
Portugal
Spain

Sweden

Population

> 400 Mio
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Europe - Market of the Future ...

Messe
Frankfurt

EU today: EU 2004
plus:
Austria Cyprus
Belgium Czech
Denmark Estonia
Finland Hungary
France Latvia
Germany Lithuania
Great Britain || Malta
Greece Poland
Ireland Slovakia
Italy Slovenia
Luxemburg
Netherlands
Portugal |
Spain
Sweden
T = e
Population
plus 80 Mio
> 400 Mio > 480 Mio
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@ Europe - Market of the Future ... Maniturt
EU today: || EU 2004 EU 2007
plus: plus:
Austria Cyprus Bulgaria
Belgium Czech Romania
Denmark Estonia
Finland Hungary
France Latvia
Germany Lithuania
Great Britain || Malta
Greece Poland
Ireland Slovakia
Italy Slovenia
Luxemburg
Netherlands
Portugal |
Spain
Sweden
N = =
Population
plus 80 Mio || plus 30 Mio
> 400 Mio > 480 Mio > 510 Mio
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Europe - Market of the Future ... Positions of Messe Frankfurt Today

Messe

- 4 Frankfurt
<| EU today: || EU 2004 EU 2007
J plus: plus:

Austria Cyprus Bulgaria
Belgium Czech Romania
Denmark Estonia
Finland Hungary
France Latvia
Germany Lithuania
Great Britain || Malta
Greece Poland
Ireland Slovakia
Italy Slovenia
Luxemburg
Netherlands
Portugal )
Spain
Sweden
1§ = =
Population
plus 80 Mio || plus 30 Mio
> 400 Mio > 480 Mio > 510 Mio
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Billion US $ Western Europe
/ 255 252 x
North America Asia

376

391 \ 722 \/
—/ -
U 207 \J

Source: World Trade Organization, International trade statistics, 2002
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Sl Primary significance of fairs and exhibitions for ... esee i

... Public shareholders
» regional economic boost
(socio-economic effects = indirect and tax profitability)
* national / international economic boost
(fairs = communicative infrastructure for small to medium-sized businesses)
* nowadays secondary: export promotion for the national exhibiting industry (supply markets)
» operational profit

... private shareholders
» operational profit

... exhibiting national and international economy
* most efficient sales-marketing tool (sales and image)

... demand side of national and international business
» most efficient purchasing marketing tool (market transparency and information)

... regional economy
« profits from socio-economic effects =
indirect profitability safeguards jobs in the region
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Messe
Frankfurt
in 2001 by Messe Frankfurt
: € 1,840 million _ _
Operational effects Socio-economic effects
Frankfurt
Hesse
ex. Frankfurt
425 Germany
ex. Hesse € 424 million
€ 318 million
Abroad FRG
Abroad Frankfurt
Germany € 28 million
S Hesse*
Group revenues Annual

group profit

Indirect profitability Tax profitability

* State of Hesse including Hessian municipalities (€ 6.7 million)

Source: ifo-Institut: ‘Quantification of the Economic Effects of Fairs in Frankfurt’, Munich 2001
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Messe
Frankfurt

German Fair and Exhibition Industry in 2001

€ 10.5 bhillion

€6.5
billion

Production effects:
€ 23 billion

Employment effects:
250,000 jobs

B Exhibitor expenditures
W Visitor expenditures

Investments made by fair and exhibition
companies

source: FfH-Institut / ifo-Institut, Fortschreibung AUMA
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'. The importance of fairs in the communication mix of companies Messe
b - Frankfurt

Average suitability for achieving corporate goals in the sales process

Personal sales 60
Fairs and exhibitions I S/
Direct advertising 36
Trade magazines 32
Online media 31
Corporate presentations 28
Public relations 27
Consumer publications 19
Outdoor advertising 18
Telephone marketing 18
Sponsoring 13
Business press 13
TV / radio 11

Source: Analysis of the Function and Potential of Fairs by EMNID-Institut on behalf of AUMA in 1999
(poll of 1,105 companies)
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390

Planed

increase: +19.2 %l +15.4 %l +11.5 %l + 2.6 %

H

Asia North South Europe Africa
America America

Bl Indoor / outdoor space in ‘000 m? Bl Space development plans in ‘000 m?

Asia & America: powerful growth on a medium plane -
Europe: low growth rate on a very high level

Source AUMA ‘Ubersicht tiber auslandische Messeplatze (Auswahl)’, 2.5.2000, and current AUMA report / indices
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Messe
Frankfurt

Development of the number of major events*

710
506
I
+ 40% + 30% | +19%| +117%| + 14%]|
329
277

223
172
39
I 18 14 16
N .

Europe America Asia Africa Australia

Bl Numberin 1995 Number in 2000 Increase in %

* Events which are particularly important for German imports and exports
Source: AUMA international handbook taking account of international fairs held in Germany
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Global exhibitors meet Leading trade fair in Europe

primarily local / continental

Global visitors
demand each time

European
visitors

European
exhibitors
Global
exhibitors
in Europe

)

A\

Global visitors / Global visitors
American Asian
visitors visitors
Asian
exhibitors
Global | Global
exhibitors e exhibitors
n America In Asia
Leading trade fair

in America

\: I

Aim of Messe Frankfurt: to be a global partner for our customers in the local economic regions
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Key Datas Messe Frankfurt Group eSS it
2000 2001 2002
revenues 311 318 335 | in Mio. Euro
Pre-tax profit on revenues 46 40 33 |in Mio. Euro
Fairs and exhibitions in Germany
Number of fairs and exhibition 46 38 51
Exhibitors 43,100 36,100| 40,000
Visitors 1.6 Mio| 1.4 Mio| 1.6 Mio
Fairs and exhibitions abroad
Number of fairs and exhibition 43 48 45
Exhibitors 7,100 7,400 9,900
Visitors 610,000| 584,000 857,000
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Messe
Frankfurt

Consumer goods Textiles Technology Guest events
Ambiente Heimtextil | aute ... Buch Kfurt
Book Failr
PAPERWORID | interstoff. iSH
’ ACHEMA
BEAUTY woRLD TECHTEXTIL | texcare
ChristmasWorld “building
EurdwoLD
‘Tendence ightstyle
musikmesse prolight:sound

IFFR
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Messe
4 - Global Player Messe Frankfurt Group Erankfurt

15 subsidiaries
4 Branch offices
51 representatives

116 countries p—
\ e sa ", []Moskau %
v — Paris ! Seoul
g []Atlanta Mallahd '__-,.'T.:llstanbul New Delhi -r 'f Tokio
\, - - ] K
,_\..G_.-w..\-( N «-f N [ Sanghai
R 2T Taipei
Mexico City D F e i Dubai I:I a tl. !—ID K P
; N Bom(ba ong ong
’g,l," ) A - | R Y TR
gy i N N =} i 7] \\l 2
i BN b " < \\ -
( 1] L‘~\,,\_ :~ /‘/ N : “
- I:IS\'O Paulo \.\} = ! Singapur s
~om ‘a “( '.'- -
i » A { il
;I .. v L .,’. -
m e ]
o a Buenos Aires W2
! . 1:';"f
| ¥
\ J

[0 Tochtergesellschaften
E Branch offices
B representatives
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@.ﬁ- Trade Fairs in Asia by Messe Frankfurt in 2002 Erankfurt

China

* Intertextile Beijing

* ISH China, Beijing

» Cinte Techtextile China, Shanghai
* Intertextile Shanghai

* Music China, Shanghai

» Auto South China, Guangzhou
Japan

* Ceram, Nagoya

» Diskon Japan, Tokyo

» Beautyworld Japan, Tokyo

* Ambiente Japan, Tokyo

* Home Design Japan, Tokyo

* Heimtextil Japan, Tokyo

» APS/SC Japan, Tokyo

* Micromachine, Tokyo

Hong Kong

* Hong Kong International Stationery Fair
* Interstoff Asia Spring, HK

» Texcare Asia, HK

* Interstoff Asia Autumn, HK
India

* Ambiente India, New Delhi

» Heimtextil India, New Delhi

Tokyo
[
Beijinog .Nagoya
@® Shanghai
® Guangzhou
[
® Hong Kong

New Delhi
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Events of Messe Frankfurt in Frankfurt - Foreign Exhibitors

X g

Messe
Frankfurt

9000 H
8000 A
7000 -
6000 -
5000 A
4000 A
3000 A
2000 A
1000 -

1995

1996 1997 1998 1999

I Europe Bl America
—Trend Europe — Trend America

2000 2001

[ Asia
— Trend Asia

2002

Trends:

Europe: stagnation although on a high level - America: stagnation - Asia: strong growth
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Korea: 5th largest presence

China— 1.014 | 2.573

Taiwan 1.423
India— 1.124
Hong Kong—_js 709
Korea, South*— 526

Thailand [ 894 [75 469

Japan 233 | 412

Pakistan [210]]34 244

Indonesia 35 166 . Presence at events in Frankfurt

PhilippinesFS 155 Presence at events abroad
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Messe Frankfurt‘s internationalisation strategy
ensures the long-term success of the local venue

Market trend:
Internationalisation /
globalisation in the
fair and exhibition industry

Safeguarding
the attractiveness of
Frankfurt as a venue for
international exhibitors and
visitors

The internationalisation
strategy of Messe Frankfurt
ensures global attractiveness

Messe
Franlfurt

A high level of
customer satisfaction abroad improves
the company’s reputation and
safeguards the
future of the leading fairs
in Frankfurt
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ﬁ..f Messe Frankfurt — Leading Fair and Major Exhibition Centre

$

Messe
Frankfurt

Flywheel for worldwide growth in all fields of business
for sales, revenues, profits & company value

MF Online
Virtual
Infra fairs
structure
systems:

Global

brand strategy

Developmen

Growth of
of Frankfurt

Leading fairs /

Ex.Centre: .
brands in

Master Plan

2020 Frankfurt

Services
for fairs
& marketing

Brand & leading
fairs
worldwide

Our own international leading fairs are not everything — but without them everything is nothing.
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Frankfurt

The significance of the exhibition sector will continue to grow in the future —
for example, German exhibitors

Significance of fairs in the future Development of the exhibition budget

78% positive 78% positive

22% negative

m

22% negative

N

W Declining B Reduce
@ Growing I Increase
B No change B No change

Representative poll of German exhibitors about B2B communication;
Source: AUMA-Messe-Trend 2002/2003, Emnid-Institut on behalf of AUMA
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i Sl 4 Fairs in the Marketing Mix of Exhibitors - Trends Messe

Frankfurt

Growing significance of the exhibition sector

* Increasing share of fairs in the communication Number of trade-fair participations in the future
budget

Budget now accounts for approx. 40 %
Previously approx. 33 %
Share of other communication tools dropping

0 .
sharply 7% positive

* Many new exhibitors at fairs
in particular, companies with little trade-fair

experience now want to invest more money in fairs. _
20% negative

B Cut back

@ Increase number of participations
B No change

» Participation in foreign events
34 % also want to participate in events in Europe
(+2 % compared to 2000)
21 % also want to participate overseas

Representative poll of German exhibitors about B2B communication;
Source: AUMA-Messe-Trend 2002/2003, Emnid-Institut on behalf of AUMA
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Thank you for your attention !
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