k Global Business Report 09-007
2009. 03. 27

/ kotra

/
7 Korea Trade-Investment
Promotion Agency






MEH FERE £ TN - B4 X 0T M5 -

2 o

T
o

Het  Quprh(Barack Obama) F44U WE® FHUS WA A 5219
N&dsE AR Bt fimTdd 584} o] (Condoleezza Rice),
BT ol¥ EU(Eric Holder) & &% o] v vlEHleH, ofmgt

222~ CEO AvlZ A=E(Kenneth Chenault) 5 51 AAJY x

o]
FEHAIL Aot

52l 2 w5 JAY 13%E 2Rk
doH, F7HES HA TS st itk 53] 18~344 HdF HlEo
25. S

—_—

3%Z WOlHTh 43%EQE =11, 184 o]s} ABE=o] 30%9 Y= = 3
QA+ ? S Holu Itk AS5FFLS obF vlF A HTS skElska e,
A &5 750008 ol TET AT7E SUFERAL 3o, FriEe] & F&

Zole A/ ASHolw AYS FAFE AL T o] AB

‘BAZES FARI Sl CEEAe tiEk A3

ok
0,
b
E
N
FiF
(z
£
[
of |
ox
bt
X
Hi
i
ot
r (]
3
2
e
ok
4
%0
rr
w
£
[
-0,
N,
bt
e

o L : Less Pessimistic =}&A olAizn}

S, A= BRl i AFE, el Wigk A w2 FuiddeE
A2E 7hsAol =0 AEe SlarAEs BleE 3 mExdH ol

A AF olvlA Far} £vHol

p—



Global Business Report 09—007

°1iﬂlx}§% ‘?:‘-% T AUE HFE AFE Asgoh AFl ug st

5
3 A BRE AFEor stk 590 AFUE W dawe] Tl & 3
&

T4 52l 0] gl A &40l
stk 321 FEA e g 714, AEEE, 5 FEA FF 7|gel Ui A%
T FujdA vlgo] T

o K : Knowledgeable X|AI& AH|
= 7MHEE LR JADAF AREHIEC] Fot 3k FEAAED A
AFY FEEF Eob frEsith 53] &9 AHER AX AHATFE B
olm, AAS} wFFFo] FoRAHA FE Al &AHIE ste 3¢l HlEo] F

7¥he FAlolth

= Black(Z¢l) vs. African American(o}=Z2|7tA o|=¢2l)

o ‘ZQI(Black/Ol2t BOt= 1400ICh SAWS Aol AHoIN HZoZ ABE Ol
CIEAQl QnIZ AIZBE0 el 1960Hnf FH| SOIMBAM QIE ApEHel

= 1L
HAYAECE Ao elEof THet RAZe| #Fo=z oIy

o &ixl| ‘ofZ2|71A D[=Qlo|gt S0l= SAHLl MY F=2 ASEH, ‘52l0[2}
E0lz oIE8H Y A RUUS ZH5P| 26l AlE=ls dE




|
4I|EHA X%

MEH F=RE= £ ZNY - 24 & 0BIY &M -
Zo1 1% WY
O mxA gaR =
o oulelObama) TEW FHL AV Flo] WIAF AXshe
A3 Gl AL oM, Frzow 24
* TR O] 20 (Eic Holder), Azt Z=2 Kt 2{0[2{Condoleezza Rice) S A= &7t
O M A2 3=
0 00795 s} & WEAA Y FAE BT FASE A
AAFR el GBS gom v HHHE A
AL X[t 2008'—‘| HAE HdEZAMIM Fel SEAL 42%7t
< ‘olE|zt =8 M Jisdol| =Ci SE
& = dEoiEl 1.0%

* 0| E2}0] =(MetLife) £

FHQIRO| BPAELC} o X021, 78%=

*% A =(US Census Bureau)oll °IoPD4 2009 1 o|= Z-of Eoj
 MA(09) S&MiH| 9.7% stetste S

990\ thH] °F 1.8u)

)

(

s
1] ol X% A
0 20081 =<1 i (Buying Power))2 9,130¢]
Z7Hlem, 20128714 11289 0|8 RAew @ i
*20124 D|=MA| o2 12922, =91 1042 H|S0]| 8.5%0 2HE Zie=z MY
A$9IE 2012 vz
14,000.0
12,976.4
12,000.0 +
10,006.4
10,000.0 -

8,000.0 - S
= amy
6,000.0 - “ Of Al Of A
o= A

4,000.0
2,000.0
0.0 -
19904 20004 20074 20124
A}F : Media Trends Track
A 259 FE o

g
1) & R0 A3k ‘Tl (Buying Power) & S4 A% AlFS #12)8 7

AZIAY AA Alae AlLlR i



Global Business Report 09—007

1l. Z01iAH LY I =1AN
m  — ol -

02007ds 7IEL® WI FRIQTe oF 39008tE e m= AT
13% 5 2AAsta dom, 20207HA] 135%2 Z718 W%
*1990~20074 7|2 & 26.8% o7 B7IES 7ISslel A2 0= M el
20.9%LCt 5.8%EPIE =2 &
*2012A77KK| E021 QIE7FE2 35.3%E O|=AIA| Eit 26.6% HCt =2 2= MY
*=2 EMS(21Y)T 02 BTt oIS BTI0| FE 22l

(S %)
= 2000 2002 2007 2020 (E) | 2050HA(E)
g of 69,4 68,5 66,3 61,3 50,1

L2725 30.6 315 33.7 38.7 499
s|AmY 12.6 133 14.9 178 244

Eol 12.7 12.8 13.0 13.5 14.6
OfAlo} 38 40 44 54 8.0
7|E} 15 1.6 14 2.0 29

A& 1 US Census Bureau

&2 el +=
0 ZAHFAARL 40242 AAFDFRT 464 Eom oAH|Eo] 55%E

<
AARIT F AdulE 52%0) HIsl 3%ENE =+

60 52 55
50 - 48 45 44.8
40.2
40
30 - -
20 O:le'
10 -
0
| A
CEERIR = ooy

L5 : Mediamark Research & Intelligence(MRI) Fall 2007




MEH FSEE= £ ZoNY - B4 % 0BIB &2 -

018~34H HWZE ulLe FQlo] 253%F WIRTE 43%EAE Eom,
184 o3} AAgF HlgE Flo] 30%d] HlE Wl 213%0] 13
*2006L=| 7|& 65M| o|4t NEoIFH[E2 &2l 8.4%, B2l 15.2%, MAM| 124% S
*23 H2 =elo| 0jZoze 0ffl HIZ0| 7KK FAOI, 0S 5 ATt 57
sielxjoz HYsEN Solo 2 Amo| —

= 2elE |02 SIFEA

© 2000~2007AZF MA| 0|=0|2AH= 8062HHO|T 0|5 440152 HIE2 79.9%
0|D4 7 =2 2152 5|AIA|(40.7%)
SQ10[2IX} HFE2 of=Zz|7} Z7I2FE 0|F

Al S AT

o mlar FQ Al AA| S919] 40%71=Fe] AF
* F2(mh)oll HX| E019| 9.9%7F AT U2m, AIZID0l| 4.7% HF

o

949 AAATIE Felulge] AF Ee Ade fAEDCo]H,
229 1

(EUAZER HIF0| =2 X9)

120%

100%%

0%

0%

40%
- - - L=
0% B=osa7=E
= 0|0 = =

0% EE22FEF

i ‘O ] i = B 4] ] LY ]

o = c = c c = c = =

] = = = T = T = = =

= b = = = o o o = o

o = =] € = B ] ] = =

= o = — [T} =

= o L] - - 2 <1 (&) \

=) = ] =3 = = [

£ = = =

Ly = =

= o =]

g e =

=

=0 = TL =l o cd
é|_'j'|—|—)‘: tl?_,"_"-'l o= J‘_'|—|

A5 - Selig Center Mulicultural Economy Report 2007




Global Business Report 09—007

0 3018 AEFFLS vF PFS LEL Yo S-S Asdhe A
*07d ZQI71H B JIXEASS 3619122 0|2 MA|LH(55,4152)CHH| 65% =
*03~06 ZF 20| £IEF JIHASEZSIIESS 4.0%2 Yol TF 3.9%2} H|XEF 4=

MY T

o3 AANA F9

22 FufEe) HFE 20089E VIFOE 85%E 1990
74%HET 11%EQNE Z71glon, 2013d)E 88%0 28 A

o7 o ¥

geiz
=

o 31 TiESTRe w2 FUSTHECl 719
*20064 % S7{|=X(Census Bureau) ZEAIZ20| 2|5tH 20024 7|& =010 APsH=
3|Al= 19974 CHH| 45% F7tst0d, O|=28A| #HSI7I=2l 4.5810] &

o UL AHI2Ro}, 53 FF BYMuLG 2vjy FEo) YT
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| Bl= S0l EMA H| S
1 Healthcare & Social Assistance 245766 | 2,021,115 | 122
2 Repair & Maintenance, Personal and Laundry Service 210,443 | 2677613 | 79
3 | Administrative & Waste Management 121136 | 1568045 | 7.7
4 Professional, Scientific and Technical Service 115814 | 3280627 | 35
5 Retail Trade 102908 | 2584689 | 4.0
6 | Transportation & Warehousing 99,339 976,826 | 10.2
7 Construction 75026 | 2780323 | 2.7
8 | Arts, Entertainment & Recreation 54,430 969,741 | 56
9 | Real Estate & Rental & Leasing 52315 | 2146154 | 24
10 | Finance & Insurance 28,325 901,368 | 3.1

2 Al 1197567 | 22974655 | 52

A& : Survey of Business Owners(2007, 5 5-4|=)

2) Survey of Business Owners(2002)
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=9 Z=(State) T4 =2 (07) 704 =2{(08)
1 New York 779 87.6
2 Texas 63.1 720
3 Georgia 58.0 62.9
4 California 578 62.6
5 Florida b74 61.8
6 Maryland 49.6 52.3
7 lllinois 418 44.0
8 North Carolina 38.5 409
9 Virginia 356 38.2
10 New Jersey 330 4.8

A& : Selig Center Mulicultural Economy Report
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X|& =Zof EH2|($) =N H|&
Apparel Products and Services B 230 34
Appliances B 25 04
Beverages (Alcoholic) B 25 0.4
Beverages (Non-alcoholic) B 25 04
Books M 326 n/a
Cars Trucks, Motorcycles B 32.6 4.8
Computers & Related Equipment B 19 0.3
Consumer Electronics B 35 05
Contributions B 123 18
Education B 6.2 09
Entertainment & Leisure B 2.7 04
Food B 56.5 8.3
Gifts B 79 12
Health Care B 18.0 2.7
Household Furnishings & Equipment B 1.9 18
Housewares B 973 n/a
Housing & Related Charges B 1452 24
Insurance B 16.2 24
Media B 6.0 09
Personal Care Products & Services B 6.5 1.0
Sports & Recreational Equipment M 900 n/a
Telephone Services B 144 2.1
Tobacco Products & Smoking Supplies B 2.8 04
Toys, Games & Pets B 2.3 0.3
Transportation, Travel & Lodging B 48 0.7

=1 : B = billion / M = million
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1 Procter & Gamble Co. 65.4
2 JonshonPublishing Co., Inc 222
3 General Motors Corp 20.3
4 National Amusements Inc. 16.3
5 L'Oréal SA 153
6 Dell Inc. 14.3
7 Time Warner Inc. 12.8
8 U.S. Government 124
9 Cerberus Capital Management LLP 1.9
10 PepsiCo Inc. 105
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