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> 1T GDP 1997 8.6% 2001 12.99%
- 1997 - 2001 IT 16.2 %
5.7%
160 1453 1503 20%
140 1 18%
16%
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100 12%
80 10%
60 8%
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1997 1998 1999 2000 2001
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1991 - 2001 13.5%
1)
( ; , %0)
1991 1994 1997 1998 1999 2000 2001 91 00
) 718.7 960.1 1,361.6 1323.1 1,436.9 1,723 1,504 -
(10.5) (16.8) (5.0 (-2.8) (8.6) (19.9) (12.7) (7.7)
®) 108.8 202.3 312.5  305.2 399.5 511.9. 384.4 -
(17.9) (40.7) (5.6) (-2.3) (30.9) (28.0) (24.9) (13.5)
(BIA) 15.1 21.1 23.0 23.1 27.8 29.8 25.5
©) 815.2 10235 1,446.2 932.8 1,197.5 1,605 1,411 -
(16.7) (22.1) (-3.8) (-35.5) (28.4) (34.0) (12.1) ( 5.6)
D) 86.2 120.6 218.9  182.4 265.2 354.7 278.5 -
(15.5) (28.6) (11.7) (-16.7) (45.4) (33.8) (21.5) (12.4)
(DIC) 10.6 11.8 15.1 19.6 22.1 22.1 19.7
(A-C) ~96.5 ~63.4 -84.6  390.3 239.4 118 93
(B-D) 22.6 81.7 93.6 122.8 134.3 157.7 105.9
, 1) . 2)()
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CDMA

[1 1996 CDMA . 2002. 6
- CDMA : :
[1 CDMA GSM
[] 2001 100
1 3 CDMA(CDMA 2000)
- 1
4 ( , 2002 Y )
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CDMA

69.9%

56.8%




(2000 )

( , %0)
CDMA 140 75 53.7
GSM 366 37 10.1
506 112 22.1

[CDMA GSM ]

Q CDMA GSM
- CDMA , , ,
GSM , , GSM CDMA
CDMA

@ z=

Ofm
[>-
i




- 10 IT (SERI)
10
D 08 1 ,
[FT LCD 08 1 :

56% (2002.5 )

1

13.91%% (1
2001. 6)

LNG

64% (1 , 2000 )

15%( )

12 , 3

2 (2001. 8

)

@ z=

Ofm

-
2lis

I




)
1960 1970 1980 1990
341.1 2,788 7,600 26,015
91.9 717 4,540 14,525
90.4 610 3,021 13,217
49.3 564 2,799 9,407
29.2 494 2,636 8,229
19.5 477 2,446 8,173
17.3 477 2,343 4,827
13.5 449 2,178 4,123
13.4 434 1,934 3,646
12.2 416 1,920 3,574
(KOTIS)
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26,015 14,300 1994 10
(64k D )
1976
13,217 13,300 1996 20
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CMM(Capability Maturity Model)
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DTV, IMT-2000,

> DTV 100
» E-Commerce, M-Commerce




(2002 10
)

@ =

Ofm
=
{r




@ =

Ofm
r=
i




520 , 220

2002. 7. 18—20.
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KGIF(Korea Global IT Fund)
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> 1 2,750
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* Bill Gates, Experience the Digital Decade 2001 COMDEX Speech (2001. 11.)
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%ICCIA

Cultural Co ts Investment Association
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Cealiurnl Cenbrnis bveximeni kssoomiien



BCCIA

Cealiurnl Cenbrnis bveximeni kssoomiien

50%
* 80
* 90 :6  Global Major

(Time Warner, Disney, Seagram, Sony, Viacom, News Corp)




BCCIA

Cealiurnl Cenbrnis bveximeni kssoomiien

- PwC 2000 8,500
2003 1 ( )
« GDP 90 (World Bank )

- ‘00 2000 ‘03 1900
(IDC ) 30.2%

(2000 ~2003 )

6.6% 5.1% 6.0%
2.5%
N
GDP
: PwC, 2001
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CCIA

Cealiurnl Cenbrnis bveximeni kssoomiien

Personal Computer
Industry

(IBM, Apple)

elecomput€

Contents/

Communications

Entertainment
Industry Industry
(Hollywood (AT&T, RBOC:s, etc.)

publishers)

Consumer Electronics
Industry

(Samsung, Matsushita, Sony)

Sources: Institute for the Future; Arthur D. Little analysis.

(M&A)
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BCCIA

Cealiurnl Cenbrnis bveximeni kssoomiien

(99~'03, )
(00~'10, )
33%
25%
18%
15%
7%
3% 4% 30 4% oL
21, 2000
2010 2001
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. Life Style
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e Media-mix
. PDA,

(eg. / )

19



BCCIA

Cealiurnl Cenbrnis bveximeni kssoomiien



- Seed Money

- 2001 : 2,073
-’02 500

- (Disney, Seagram, Time Warner, Sony,
Viacom, News Corp)
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- « " Pool
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One-Source Multi-Use
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