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gy R o]E Aoz AWHCL 3 20063 o|FoE AP <ok
19%2] e AgES Hol 200090l F APTEI} 8% 54169 €2
o) o]2 Ao =Z dAtHT

m=] 2005 Ve Al AAPIAN FEE Ad oidl 24.6%
8599 @]z FRFEch AA v FvjFEe D9 oiE 72%
a2 AA v Fufol| A ARAFAR I 2R EHE HE=L 20043 2.0%9)
Al 20050l 23%= A =okth BE AF HE3 HH 9
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1. BERFANE A&

7h ARFALAS BA 7A=
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0 Fu ol F PIFe] AAYFL o
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HI
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KR
=30

- 1996 A 5-E] 2000714 w=re] AAGGE(DET 4~5%) & HE
S5 9] VY EE AFET 1.1~1.6%p

- 20004 EHV)RE SEIAIES B wE AREAGL A
A9k 2001 9/11 HIHAFE 13 A71FAZ 2001d FH B A
49 GDP AHAE 7= 019%p= v

u

- o]% ul= A7)e HEo| we} AEHow HBEo] 00l ]E
o7 056%pE 7=

na JEEAAYG A7 GDP gAo] digt 74 Fo

1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004
AAGDP & (%) 5.0 42 4.7 0.8 1.6 27 | 42

HAREANNY 719 (%p) | 16 | 15 | 1.1 | 019 | 010 | 012 | 0.56

71 % (%p) 3.4 2.7 3.6 061 | 0.1.5 | 258 | 3.64

[ wl=¢9 BRFAAEL 20000d sk
9} 2001d 9/11 ElHAFENZ <18F AWt wi=r A 7)o HA|



200233} 2003 A7FA] AWEiH] vloly 2~ RS 7=

- 200339 = dt=do]9t E4AIMHIA FEEA HAdgH] Zex A
AS o|F3] AZEY OIS BAIEE] BEoA mlojyx AAS 7|

EQLor B3ty AAFOZE 1.1%9 AZS 7=

2

- 200492 EE BEA AddiE] Fes AFS VS dAAFHe
2 91% B8R om 9,000 g o]t AFewE AHA
o 20043 7|Fo®E HAA HHEAL
A5h= HlFo] 39.0%= 7FY =AH
(29.9%), F=A1(27.1%), T2 8](4.1%)

O A 3zt vz oz A8 AIGe go] 49 W AZE
dAojet FAMHAE hEF A A= A&HoR YAl
Aoy A7 F2 AUHeE v AoE Yed

n) o] AR EAAYA 7 (Gross Domestic Income) F©]
(9] : Aged)

1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004

St=9o | 201.1 | 231.6 | 242.2 | 2522 | 271.3 | 211.8 | 210.7 | 217.8 | 245.3
AXE O] | 166.3 | 193.6 | 238.0 | 278.3 | 323.4 | 3329 | 325.6 | 320.7 | 353.4
FAlAE Y] 39.0 | 527 | 532 | 60.6| 673 | 535 | 375 | 349 | 370
FAIAH 2| 182.6 | 188.2 | 206.1 | 230.6 | 249.8 | 262.3 | 248.1 | 257.7 | 271.0

SHA 589.0 | 666.1 | 739.5 | 821.7 | 911.8 | 860.5 | 821.9 | 831.1 | 906.6

¥ Addig] AXRE (49 - %)

1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004

st=go] IN/A | 152 | 46 | 41 76 | -219 | -05 34 | 126
A2ZEYS IN/A | 164 | 229 | 169 | 162 29 | 22| -15 | 102
52144 IN/A | 351 0.8 | 140 | 111 | -205 | -299 | -6.9 6.0
EAXMH 2 N/A 3.1 95 | 11.9 8.3 50 | -54 3.9 5.2

A N/A | 131 | 11.0 | 11.1 | 11.0 | -56 | -45 1.1 91

) 20033 2 20043 FAX
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1,1954
1,860.0

189.8
1,037.8
4,283.0

1,232.2
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7o 7 260%F o] A2 7HY

1 3/4%
2 2005

L:
L

I

AN A 50% o]
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Z PC AHE-ES BEW, YA (18M~27A4]) 85%, XA
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Boomers(504|~5841)  76%, Matures(594]~684])
Work(694 ©]7d) 24% 522 JA

)=o) ITolxzl 3 (2004 7))

57%, After

(29 A9)

Y1t 3} (Main Telephone) 2+ 4 F o) A3 (Cellular) 7FAA}F 5
1999-2004 1999-2004
19994 20044 AT T =7+ 19994 20043 AW T =%
189,502.0 | 177,947.0 -1.3 86,047.0 | 182,400.0 16.2
A2 : ITU, Telecommunication Indicators Update 2006
2Bl (Internet) PC AH&&
TARE F(H) 7FdA (A 184]- | 284)- | 404)-

20043 A 20043

olN

)

)
v | 274 | 394 | 494

195,138.7 20.3% 161,632.4 N/A 85% 87 % 84 %

25 @ ITU, Telecommunication Indicators Update, Euromonitor, 2006

3. AAZIAH A%

7h 28 AAZAN dF

[ w=pe] AxPg A= 7193 7197+ A2(B2B : Business to Business)
7} 7193} 281AE A(B2C : Business to Consumers) 2.t} 108 ©]

=

A 9B3.7% S A

= ARR ANsT] wEd e AAgAdE 20036 1
6,790 €2 jFEo|H o]F B2B7} 1% 5,730 €= A A

o B2BE FiEEZ HW, AXY(Manufacturing)©] 8,430¢ &=
A B2BY 53.6%E AAPL I oy Z=vlY(Merchant

Wholesale)2 7,300¢] @22 B2BY 464% 5 AHA|



- B2C= 1,060 E¥HE 6.3% HZFo2Z Yeygkoy 2003d 7= A
OJIZO] l‘:%%

Aoyl 23.3% A7) B2B 105% A& vl €5

FES 7=

o,

o B2CE HE¥H=E HH, AvY(Retail)3} B2 (Selected Services) Al
A TR 4 5609 22t 5009 @8 E HAE B2C A
= AY FEsta de AR e

o AM|AES 271 Fuj
o 53] ATAA MEEFE TY Al FAREEA N AlEE A o
B3 XS w|sex] i PR A Heks] 43 /14 S
HIWSHAXAN &4 EFS 79T & A 289 Fujiky o]
A
o] BEEH AAAAAY 5
(F9 - AgEE], %)
2002 2003 20033 HlF |S7HE(03/02)
B2B 1,424 1,573 93.7% 10.5
A % 752 843 50.2% 12.1
= 672 730 435% 8.6
B2C 86 106 6.3% 23.3
vl 45 56 3.3% 24.7
SR Eatee! 41 50 3.0% 21.3
SHA| 1,510 1,679 100.0% 11.2

AR v R A2
Y. 2l A& A (Retail E-Commerce) & 3

O v=r AREe ‘2l AR A (Retail E-Commerce)' o] t3H 5
7|2 ZA}slaL Qo] A 2005 4/4%7) 3 ‘177}?4



- 20059 8] “Aeh Z}*Mﬂ%'(ﬁ]’“ THY, ARY 502 243
FA) TE(FAA)E 8599 = YEhd
o o]& 2003 560¢] ?___,‘ra] 200413 2] 6909 HE o] ol FERE

rlr 2

AR 20% olFe] ke HAAE ALTHT Y Ao B
o A ARG AY FEAE 5 2FA]) F0
(2] : wlwrere))
20009 | 2001d | 2002d | 20039 | 20044 2(2225
28,000 34,263 44,287 55,996 68,994 85,993

AR oE AR AT
o 2uy AAGAY A
O AA3AN 2R 712

3
o=ro] 4wl HRPEA } 051 ol 1,720%] 2ol A 2010%3011
= 3,208 22 AR ﬁola}ﬂ A

*grL

B3k BT 7] Q18KPersonalization)
g9k 22 A 71%01] ek FA7E FAF AT 4
o 2zl Fufjel tigh BAS JHAA

- o AAPF A S 201090 A A W= 13% SHre
Aoz oA
o YFTHEEE M F AHES AAGL Jve AWNE AAE
A2 7F 20059 9] 6309 ZefolA 20100 1,190¢ EHE A
?SF@,} ;ﬂoi x{ulr
o AWM FEAEA, SAEE, AYGFE AQ) AAFAYNE 2005
ol A52 2 1,0004 @3 @8 Aoz F4



Zka1) ForresterAl7F FAIE 20053 ‘Al AAPFAR NS 1,7209 &
HE H= AFE7E FAH0E (A 860 2o 2ujd Zatal
th o]d Axe FAEROE AFHEe 7I9d=ddA AEAE By AlA=
£ 3= HHH, Forrester Research Inc Al 7193 AH|AE FAld RE
At AA ml=mo 2 s FAHst= WHS ARt lo] ZARGH
Folgoll A HIZEH AY & UTh

—

Lo

4. 7199 e-Business &3t
7h 28 9 A4
O vl= 719E9) 28] Full(Purchasing) d3oll thdl ZAk= ISM(Institute

for Supply Management)¥} Forrester Research, Inc.AF7} 20031 10€l &
§ 2 AR} 1 A2 AREIF 2AP) QAEA e dew 3

2
- = 71dEY 85% = 2Ekel FHlE Adstal e Ao= UE
Oy 4%= oA = 282 FulE AdstA &1 = AL=E yE
1}
.
22kl Fo A=Y HF
(9 - %)
2 E A7 19 29 |97 19 24
g9 g | =S | HAES ol s e 394
AL e 4% 6% 1% 1% 5%
IH = 11% 12% 10% 8% 13%
k7t M F 59% 63% 55% 53% 62%
Ak 2 13% 8% 18% 18% 11%
Aol A9 12% 9% 15% 19% 7%
XA 2= 2% 2% 1% 1% 1%

Z+5 : Institute for Supply Management / Forrester Research 2003.10
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03 FHIH+olF+E U T )0l SEE 2002 3/4%E 7]
ool A&HoZ AHYlo] 7|HFeY FujEdFo B =52 FIL
I Aoz Yo, F93HA o S8 A= 14%9
a3
AU Fu] EFEA F8A
(2] = %)
nE AZF 19 28 | 93T 19 25
sog gap NS | AR Sy T A w2 AL
=9 9e 14% 17% 12% 9% 17%
k7 =9 46% 51% 42% 37% 53%
ol T2 29% 25% 33% 36% 23%
Al 8 11% 7% 14% 17% 7%

Z}5 : Institute for Supply Management / Forrester Research 2003.10
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T—
T

7194e] 19} el lw TAskE AR 24 vhehg,

LA A/ A E 2 eete) Fof w1 E

(F9 %)
rE A7 19 29|97 19 29
sue sap =Y | PSS (ol Sgsiar nier 29314
THE 89% 89% 89% 94% 87%
= o]
ﬁjﬂ U 12.1% 8.3% 15.5% 14.5% 11.0%
= HlZ
=1

[] 2003 3/487] & 289e

e Ea) AAA/ NS T HApe
AA ewEA 2% GE A/ AN s PR B £F

- AA ARA/ RS TN AR s 22l T HFE 126%
o H]Xﬂ}_%] g‘l 1(‘)—1—] %

7 ol FYetE 7199 «akel vl HlE

! 3
o] =
A/ A2 Lot o) v
(T : %)
PE A7 19 29 |97 19 24
e gy AEF | FAES ol Tasia e Tas
TUE 72% 68% 76% 74% 72%
. ]
A TH L 106% 99% | 15.0% 16.8% 10.2%
Z HlZ
=1

O 71959 =< 79l FEHl= RFP(Request for Proposal : HjA&
ANA AtME 28 AL AGNE Frrshs 4T 28

=
Q FFAAL wol ol g3E

i

HHA, e-Marketplace®} QTE{Ul 7wl

_10_



(Auction) ©]-&& AtHH oz A e

ee}el 7oA
(9 %)
200213 3/4%7] 2003 3/43%7]
22}%] RFP(Request for Proposal) 64.3 69.0
22l FHEAR 53.5 63.0
e-Marketplace 32.7 33.0
JIE A A 18.8 25.0

Z}5 : Institute for Supply Management / Forrester Research 2003.10

7b. AR F A

] ool 19909t 1097 AAAE FHez u%44S & 4 Jd

=2 T MARL

AL 19933 FHE PARI} SojquM ‘AHANS I E E3 =71

A AnE 93] ‘ARIIE T Z (Information Super Highway) AMY
Fska, 1T Agikdes AT A3 ° 719

O

fljo

- 29" FAFE 19989 99 SUPERSAHARIAN'S Tl YR
A= T

AL I 7 B 7HEA 4 (National Information Infrastructure)

5 H94 Az AYSRT APFED PRAAAS T

St 223k GHRFA 7IRE Yol HAFF 7H, A

=3, JERFAMYE TH 5 S8 j?‘ﬂ%”ﬂﬁz A3 A

= .
dstz] f13 WA uE s A dsta 1T}
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Ak, ArRzEALHFY AAZR FERS © xS
‘e-Government Strategy’ S 2002'd 29 279 W3] EAZo =2 <l
HUls 3 IRSdA Bo Y2 Mul2E Alwstr] A HAAA
e 75

- @A EE ARud RS AHUS T A4, 28 F o
ob2d Z+F Al B AT, ASEFAT A, S
< A 5)9 28 ARAE s F A HAE

t}. e-Business =% A F

IT o]-§& &4

O A= I8yl 25 2 IT &8 dle 'AWsAds|(FCO) 7t +

RO g AA

- T IT ©]§ & H+d A= A8t FRFAIHE199%d
Aol o5t ‘e-Rate ZE W' S T3l T, EAH, FEA oA
T8 T AHE 7H4e2 QHU MHIEE 0|88 F UEF A
o]

- 199739 = ‘Access America’ AlYS LRI EE IHlo] Q3

7lEes §SSHA o8 F AEE A9

o 53 29" FEAG Wi IT & =32 #3 ‘Rural
Utilities Service Telecommunications Program’= HA|, &&XA]

o FAAEAS =z 75 Awe Ad
[] 75F%(Department of Commerce) 4Fel T4 B (NTIA)S ‘The

Technology Opportunities Program(TOP) & S3t ol & A
ARAGAES] AHY FEE AN Aal 5L AP Fu=

2 jZ Aol AL &L A9



- o)% 19979 79, ‘22 AAGAYN 712A Y
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- 20008 69 ‘EAl R S AAARAN AAABE S AH,
AAGAN e Tolm HANNN BARE WA GRS

A A

N

= ELoﬂ + ‘Wireless : Driving US Innovation and Economic Growth'z}

HolA UENIE m&HY g% mE duish 24 o
RFe By e,

A&l AgtE AFE FFolA ARFEAS & F UEF

HTE NAs] 2= =29 Wi-Fi(Wireless Fidelity)2] X.53°]

552 dolE =5 X X]slal VolP(Voice over Internet Protocol)
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AR AARAY AlolEE BE AAAAS] ARz £t
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2 JYE 5 Y= AEE AEE Ax ufEA
o §EIS AFZRALS} ofL Y] Vledldw ¢ vHAE Y 7 F&
ZEE 9% T8
U. J1E3=2
(] A= ) AAHREDE AHE AF5 A3 AASE HAodA AlClEE
Mg += Jd=
- e SFoA AIEE AfAEta wla Ulo] XA AA tiEZA,
5, 18, 98 58 3= Ax TAUF fls

AHY AR} AA AN EA Aol FhE57] wEo] Aol
2 AESE AL o= To|M HEA ¥ BAE 94 RS
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7h ARFALAS BA 7A=

O A ARE21249 AFFEE 20009 5689 C$E 71238 o] F
A AA T A28 AAek @A sk o, 2004d THA 35 A
2 woln 200049 HUAES YU 2005300 611 C$ol] o] =
Aoz 4 A

- 3 FRFAY] HA GDPelA X}Xl = HlE 9
6% ©]% 2000dth Z=RF 55%F ZAE Holm FAGH N AN
U 20059 57%5 7IEFoZH 7H1Jrﬂr Al A= 9ol
oAl S7Fst7] A1z

AZAET 2003 1.5%, 20043 3.3%, 20053 6.4%
= 719l 33 JEME HAFa low, 1997 o]
A AUg A2 AARGER@ET 3.6%) F E @ AFA
84%9 AAEFL 725t 5, AUt AAe FF Agoem AX

o

22

f

>,

x
2

o 1o

(T : 9GS, %
1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005

R EESINE
CDP 32,707 37,744 148,037 56,811 | 53,441 | 54,511 | 55,345 | 57,522 | 61,189

MUk
GDP? 4.0 44 54 6.0 5.6 55 55 55 5.7
ICT 55 H|=
) 1997 C$ 71
25 MY} A4 E Canadian ICT Sector Profile 2004
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U AR FANAL F

oX,

[] 20043 A FAAE 27} AA| RFAANGANA 7 =2 44.1%

5 Al A
2 A5t gom 1 HE oo AXEY W AFE AH| AV}
H

28.6%, EA1AH] A ZAFo] 18.6%E Holm HA AlFAL] 90% o]
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